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ITB ASIA 2025 IN NUMBERS

ﬁ 5 halls, more than ‘
‘ 20, 000 sqm | '
222 18,000+ pOLRY

Participants

------------------------------------

£ 1,000+

------------------------------------

------------------------------------

@5@ 60,000+

Business Appointments

“ITB Asia continues to grow from strength to strength,
reflecting both the dynamism of the global travel industry
and the increasing importance of the Asia-Pacific region.
With record participation, expanded exhibition space, and an
ever more diverse representation of destinations and buyers,
we are proud to provide a platform where industry leaders
can connect, share insights, and drive the future of travel
forward”

David Ruetz

Senior Vice President,
Messe Berlin
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TRENDS AND TRANSFORMATION

The conference opened with a series of thought-provoking keynotes, designed to showcase the latest
developments in the travel, tourism, MICE, and Travel Technology sectors in the Asia Pacific region, while
encouraging discussions about innovative strategies that are propelling the industry forward.

ITB Inbound growth to outpace domestic" . ITB

Global Inbound and Domestic Visitor Nights: Current Baseline Projections

Michael Shoory, Head of APAC Tourism Analysis at Tourism Economics, delivered the keynote address,
“What Does the Future Hold for Travel in APAC? Navigating Growth in a Dynamic Global Market.”
His presentation explored projected growth trajectories, evolving source markets, and emerging opportunities
across the Asia-Pacific region.

Followed by Nick Lim, CEO (Asia) of The Travel Corporation, who presented “Charting a New Course for
Travel Experiences.” Nick discussed how Asia can transform its rapid tourism growth into long-term success
through sustainable development and authentic, community-driven experiences.

ITB Asia 2025 Post Show Report



OVERVIEW
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EXHIBITORS PROFILE

Travel Agent/Tour Operator l

Accommodation
Business Travel/MICE
NTO/CVB

Travel & Technology
Transport

EXHIBITORS GEOGRAPHIC BREAKDOWN

17.4%
2.9% Europe
North & South
America
2.9% 72.9%
3.4% Middle East Asia Pacific
Africa
0.6%
Oceania

EXHIBITORS FEEDBACK

100%

Expect to secure
business deals from
within 3 months to

the long term

90%

Expressed that ITB
Asia is a worthwhile
investment

95%

Met or exceeded
their objectives
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HIGHLIGHT ZONE

New for this year, the Experience & Attractions
Highlight Zone brought an extra layer of excitement,
showcasing an impressive lineup of global and
regional leaders such as Resorts World Sentosa
(Official Integrated Resort Sponsor), AMA
Waterways, Cruise Wonders, Disney Cruise Line,
HX Expeditions, Mandai Wildlife Reserve, Merlin
Entertainments Group, and Universal Destinations
& Experiences. This vibrant new zone is where
destinations, themed attractions, and immersive
experiences come to life. From captivating cultural
showcases to hands-on, interactive highlights, the area
was curated to inspire and engage, offering industry
professionals direct access to the innovations and
experiences redefining the future of global travel.

ITB Asia 2025 Post Show Report



OVERVIEW

ATTENDEES FEEDBACK

98%

Plan to return next
year

96%

Rated that ITB Asia
is important for their
business

96%

Met their objectives
at ITB Asia
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NATURE OF BUSINESS OF
ATTENDING VISITORS

Travel Agents / Tour Operators / DMCs

Hotel / Accommodation

20.34%

Business Travel / MICE

13.08%

Travel Technology
Tourist Attractions

Airlines / Transport

PERCENTAGE OF VISITORS
BY REGION

Europe

6.9%

Middle
East

2.1%

America

1.7%

Oceania

2.4%

PURPOSE OF VISITING

I Networking

I Information Gathering
Selling
Conference

I Buying

ITB Asia 2025 Post Show Report




SUYERS OVERVIEW

Over three days, ITB Asia gathered more than 1,500 influential buyers to connect, collaborate, and explore
the full landscape of Leisure, Corporate Travel, MICE, and Travel Technology. Reinforcing ITB Asia’s position as
the industry’s leading platform, the Buyer Elite Partner Programme remained central to delivering exceptional

business value.

BUYERS PROFILE

30%
C

e 40%
Managers Leisure

Buyers

30%

MICE Buyers

BUYERS GEOGRAPHIC
BREAKDOWN

Europe

20%

America

15%
" Oceania
15%
Asia 50 %
America 15 %
Australia & Oceania 15 %
Europe 20 %

BUYER PURCHASING
POWER (USD)

I USD 500,001 - USD 1,000,000
B More than USD 1,000,000
B More than USD 2,000,000

STRONGEST BUYER
PARTICIPATION

B coming from Asia Pacific
I Outside of Asia Pacific
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EVENTS

MICE Connect Networking Hour Happy Hour: Where Travel Tech Connects




Scan the
QR code to
relive the event
highlights.
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24 Noromber 2028 Why ITB Asia 2025, MICE

Borneolalk
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ITB Asia 2025 opens with historic scale, Asia Become Important for
strategic vision =
ITB Asia 2025 Opens Its Biggest Edition Yet Meetings and Event Industry
s Cvar 10 g it gapors Leaders
ot e [ Published on October 15, By: Tuhin Sarkar

SINGAPORE, 15 October 2025 - Asia's leading rravel
trade show, ITE Asia 2025, officially opened its
doors woday at Sands Expo and Convention Centre,
Marina Bay Sands, here, The largest and most
dynamie edition since the event's inception In 20408,
the three-day progeamme, Funning from 1517
Dcrober 2025, welcomes global leaders from the
MICE, beisure, and corporate travel sectors and is a
vital marketplace for ideas, partnerships, and
Industry renewal, Once again, BorreoTalk returns to
Singapore as ITE Asia’s media partner, representing
Sarawak, Malaysia at the region's most influential
wravel trade show,

ITB Asia 2025, MICE Shaw Asia,
and Travel Tech Asla have become
increasingly important for meetings
and event Industry leaders. These
major events provide an unparalleled

platform for networking, knowle
worpamse B hals sorm tes evels of

sharing, and exploring the latest
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ITB Asia unveils new strategy with experiential
travel and STB partnership
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